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THE REALITY OF our non-binary, 
gender diverse world might have 
initially outpaced our ability to find 
language that reflects it. But with 
the clever rebranding of some old 
terms and the creation of some 
fresh ones, there are now myriad 
ways to be gender inclusive. 
“Guys” – our once handy catch-all 
to greet any group – has an 
inherent male bias which just 
doesn’t cut it for plenty of people. 
Just as “gals” wouldn’t cut it for 
many, well, guys. (And don’t 
even get us started on the pass-ag 
“hey ladies.”)

Companies such as Spotify 
have programmed its messaging 
app, Slack, to pick up when 
employees use the term “guys” 
and suggests alternatives like 
“everyone”, “team” or even the 
charming “y’all”. And speaking 
of charming, “folks” is making 
a comeback as a gender-neutral 
term that has the friendliness of 
“guys” without the gender specific 
slant. “Folx” takes it a step further – 
the “x” a distinctive nod to those 
who identify as gender non-
normative. Co-working space-cum-
women’s club The Wing recently 
replaced “girls” with “folx” on a line 

of keyrings, which now read “Folx 
doing whatever the fuck they want” 
in solidarity with their trans and  
non-binary customers – proving the 
ability to smash the patriarchy 
doesn’t have a gender.

While your spell check will still 
anxiously underline folx, Latinx – 
a gender inclusive alternative to 
Latino or Latina – is already 
dictionary official. Google is 
removing language-based gender 
bias from its translation and AI-led 
functions, and Australia’s Victorian 
government backed a campaign 
to encourage use of “they” as 
a gender neutral pronoun. What’s 
more, Scrabble has welcomed 
gender-neutral pronoun “ze” to its 
lexicon (used in place of “he” or 
“she”) and HSBC Bank has 
introduced the non-gender-aligned 
honorific “Mx”. 

M what?! you might ask. 
But think of the uproar “Ms” 
caused back in the day, or 
how we once stumbled 
over “LGBTQI+”. Now they 
roll off the tongue like we 
were born using them. The 
capacity for language to 
accommodate cultural shifts 
and a multitude of identities 
is, after all, only as limited as 
we make it. E
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I’M INCREASINGLY MINDFUL of how I spend my 
money – not because it’s scant – but because with 
three daughters, I want how I spend and invest to have 
a positive impact on the world. I’m not alone in this 
thinking, as new research found many Australians 
believe up to 7 per cent of a child’s pocket money 
should go to charitable giving, says credit union CUA. 
This thinking is what underlies much of the sustainable 
revolution that’s taking place in fashion. It’s also a trend 
in finance that’s given rise to responsible investing. This 
approach, which generally offers competitive returns, 
allows you to invest in companies, financial products or 
projects that have a positive effect on society and the 
environment. “Women understand they can have an 
impact on the planet through their consumption and 
shopping habits but we’re also realising we can have 
an impact through the way we invest,” says Leah Willis, 
Head of Client Relationships, Australian Ethical.

Research by Morgan Stanley found 72 per cent of 
women and 67 per cent of men would prefer to invest 
in a “responsible” way. Clare Payne, EY Fellow for 

Trust and Ethics says the approach is 
in demand as people grapple with 
issues like climate change. “It’s a 
way for people to make a difference 
to the issues that keep them up at 
night.” The easiest way to get access 
to it is through superannuation, so ask 
your fund if they offer this option. 

Banks such as Beyond Bank and 
Bank Australia offer more socially-
conscious account options, and 
ethical investing app Goodments 

(goodments.com) puts your money where your morals 
are and invests in companies that meet your values. E
Bianca Hartge-Hazelman is founder of Financy and 
The Women’s Index; financy.com.au
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MORE 
MONEY, 

LESS 
PROBLEMS
FROM FASHION TO FINANCE, 

AN ETHICAL AND SUSTAINABLE 
REVOLUTION IS UNDERWAY  

THAT’S GIVING WOMEN THE POWER 
TO FEEL AND DO GOOD, SAYS  
BIANCA HARTGE-HAZELMAN

“I WANT 
how I 

INVEST to 
HAVE a 
POSITIVE 

IMPACT on 
the WORLD”
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